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g8y, Organizacion

sV Mundial de la Salud

“Blood transfusions and blood products help
save millions of lives eachyear Theyincrease
the hope and quality of life of patients with
potentially deadly diseasesas well as perform
complexmedicalproceduresandsurgeries’




n COMUNIDAD DONANTES VOLUNTARIOS EN TUCUM Q . Victor Inicio

Maria Silvina

12 de agosto alas 15:23

LLAMADO A LA SOLIDARIDAD

Se necesitan 20 DONANTES DE SANGRE Grupo 0 (cero) Factor RH +
(positivo) y RH - (negativo) para el Sr. Eduardo Bellido internado en el
Sanatorio Regional.

Los donantes deben dirigirse al.... Ver mas
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DADORES DE SANGRE
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4 veces compartido
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“In many countries demand outstrips supply,
and blood services or banks face many
difficultiesin ensuringsufficientblood stockand
at the sametime guaranteeingheir quality and
safety’



Coming back to Traditional Economics




Economics Blood

Demand Need Need
Supply Capability Capability
Product SomethingUseful| SomethingUseful
Bank Intermediary Intermediary
Price Amountof Money P70




Voluntary Blood Donors
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Your blood
saved my life
Share life,

give blood

W@rld Blood Donor Day 14 June 2016
Blood connects us all
THANK YOU ‘
FOR SAVING
MY LIFE &
W.@ rld Blood Donor Day - 6”"’3‘?% \ /
|
= B S par F@%



A

natural fielcexperiment

Partnership with CMTH (Centro tiedicina
Transfusiona¥ Hematologia in S.M. de Tucuman

Sept/Oct 2011

18,500 individuals aged &b randomly selected from
electoral list

RCT design; Subjects unaware of study

Individuatlevel data:
« Demographics, family background
« Health conditions, full results of pedbnation blood tests



ExperimentaDesign

o Control: Invitation to give blood voluntarily by a certa
date

o0 Treatments:
Alnvitation+ Informationabout advantages of volunteer systel
Alnvitation + Information #ention in local newspapesocial
recognition)
Alnvitation + Information H-Shirt(social recognition +
economic value)

Alnvitation + Information Supermarket voucher@urely
economic incentive) worth AR$20/AR$60/AR$100

 Nonrefundable, not redeemable for cash:; Not conditional on donati
or questionnaire

* ARS20 = USS4.6 = 1.5 hrswage



Rate of Response
% over contacted people

1.0% -
0.8% -
OTumout
0.6%
B Productive units
0.4%
0.2% -
O_OQ/(') . L. T T = R B s— | —— e — o
Control Info Tshirt  Newspaper ARS20 ARS60 ARS100

(N=2.360) (N=2366) (N=2,248) (N=2411) voucher voucher voucher
(N=2253) (N=2.336) (N=3.264)



Results

— AR$60:
0.51% Rate of Response
0.43% Useful Blood Units

— AR$100:
1.13% Rate of Response
0.98% Useful Blood Units

Collecting money for Charity
Rate of Respondgetween 0.5% y 2.5%



Repugnant Transactions

Changeover Time and Culture Slavery Alcohol
consumption TobaccdAdvertising

Lifelnsurance
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Disincentive toAltruism

The need is constant. The gratification is instant. Give blood™ Careers | AboutUs | Media Center | Students | Fun & Games _""""""I GG

search | GrE | Ezpadic

= Donating Learn about | Hosting a For Give Blood. Find a Blood Drive.
American Blood Blood Blood Drive Hospitals
Red Cross P 20 code o Sponsor cose_JIEE8

Iood

amazon.com shortage. Donate now.

All presenting donors are eligible t azon.com
Gift Card claim code by email throughS21_Eestrictions apply.
See details.

Find a Blood Drive

More than 99% of blood donations in the US are Voluntary and Non
paid.



Quality

% Discarded

Replacement

% Inelegible
5,59

4,04

Voucher $100

5,41

3,03




Cost

Vocher $60 Voucher $100
Printing and Mailing $ 4.500| $ 6.300
Individuals Presenting 12 37
Cost of Providing Incentives |$ 720| $ 3.700
Total Cost $ 5.220| $ 10.000
Productive Units Collected 10 32
Cost per Unit Colleted $ 522,00 $ 312,50

September — October 2011



No response to information

NoO response to-thirt, public recognition (# Italy,
UusS)

Positive and large response to economic
iIncentives (= Italy, US, Switzerland)

Increasing in the amount of the reward
Direct + Indirect effects

No evidence of adverse consequences on blood
guality (as inGoetteand Stutzer2008;Lacetera
Macisand Slonim2012)



Suggestions

Work in the Long run.
* Education
 Awareness

* Information

* Technology

Oriented to build a solid system characterizedby
Regular, Voluntary, Non-directed and Unpalid
BloodDonations



Suggestions

Also think about the short and middle run
* Design a system basea Microlncentives

Worth it?
* If this helps savéves |think it does worth it.



PONAR SANGRE
£S DONAR
VIDA



