
Now Economics is thinking about Traditionally Economics thinks about 



September – October 2011 



“Blood transfusions and blood products help 
save millions of lives each year. They increase 
the hope and quality of life of patients with 
potentially deadly diseases, as well as perform 
complex medical procedures and surgeries.” 





“In many countries demand outstrips supply, 
and blood services or banks face many 
difficulties in ensuring sufficient blood stock and 
at the same time guaranteeing their quality and 
safety.” 



Coming back to Traditional Economics 



BloodEconomics

Demand

Supply

Product

Bank

Price ???? 

Need 

Capability 

Something Useful 

Intermediary 

Amount of Money 

Need 

Capability 

Intermediary 

Something Useful 



Voluntary Blood Donors 
1000 Hab. year 





• Partnership with CMTH (Centro de Medicina 
Transfusional Y Hematologia) in S.M. de Tucuman 

 

• Sept/Oct 2011 

• 18,500 individuals aged 18-65 randomly selected from 
electoral list 

• RCT design; Subjects unaware of study 

 

• Individual-level data: 
• Demographics, family background 

• Health conditions, full results of post-donation blood tests 

A natural field Experiment 



o Control:  Invitation to give blood voluntarily by a certain 
date 

o Treatments: 

ÁInvitation + Information about advantages of volunteer system 

ÁInvitation + Information + Mention in local newspaper (social 
recognition) 

ÁInvitation + Information + T-Shirt (social recognition + 
economic value) 

ÁInvitation + Information + Supermarket vouchers (purely 
economic incentive) worth AR$20/AR$60/AR$100  
• Nonrefundable, not redeemable for cash; Not conditional on donation 

or questionnaire 

• AR$20 ≈ US$4.6 ≈ 1.5 hrs wage 

Experimental Design  



Rate of Response 
% over contacted people 



– AR$60: 

0.51% Rate of Response 

0.43% Useful Blood Units  

 

– AR$100:  

1.13% Rate of Response 

0.98% Useful Blood Units  

 

Collecting money for Charity 

Rate of Response Between 0.5% y 2.5% 

Results 



Repugnant Transactions 
Change over Time and Culture. Slavery. Alcohol 
consumption. Tobacco Advertising. 

Life Insurance 



Disincentive to Altruism 

More than 99% of blood donations in the US are Voluntary and Non 

paid.  



Quality 

% Inelegible % Discarded

Replacement 5,59 4,04

Voucher $100 5,41 3,03



Cost 

September – October 2011 

Vocher $60 Voucher $100

Printing and Mailing 4.500$                                               6.300$                                               

Individuals Presenting 12 37

Cost of Providing Incentives 720$                                                  3.700$                                               

Total Cost 5.220$                                               10.000$                                            

Productive Units Collected 10 32

Cost per Unit Colleted 522,00$                                            312,50$                                            



Finnding 

• No response to information 
• No response to t-shirt, public recognition (≠ Italy, 

US) 
• Positive and large response to economic 

incentives (= Italy, US, Switzerland) 
• Increasing in the amount of the reward 
• Direct + Indirect effects 
• No evidence of adverse consequences on blood 

quality (as in Goette and Stutzer 2008; Lacetera, 
Macis and Slonim 2012)  



Suggestions 

Work in the Long run. 

• Education 

• Awareness 

• Information 

• Technology 

 

Oriented to build a solid system characterized by 
Regular, Voluntary, Non-directed and Unpaid 
Blood Donations 



Suggestions 

Also think about the short and middle run 

• Design a system based on Micro Incentives  

 

Worth it?  

• If this helps save lives, I think it does worth it. 

 




